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	FREE CAREERS WEBSITE TEMPLATE
Careers website RFP template
Request for proposal: careers website platform and CMS. Replace the [bracketed] text.



1. About this document
This template contains a ready-to-issue request for proposal (RFP) for a careers website platform. It holds an introduction for vendors, response rules, 80 questions in ten sections, a pricing schedule and an evaluation method. Delete anything that does not apply, add your own must-haves, and keep the section letters so the Excel scorecard still lines up.
2. Introduction for vendors
[Company name] is seeking a platform and partner to run its global careers website. This document explains what we need, how to respond and how we will decide. Responses are due by [date] at [time] to [contact email]. Questions are welcome until [date] and answers will be shared with all vendors.
Background
	Item
	Detail

	Organisation and size
	[number of employees, countries]

	Careers website today
	[platform, number of sites, languages]

	Applicant tracking system
	[ATS name and version]

	Annual hires
	[number]

	Key markets and languages
	[list]

	Must-have integrations
	[list]

	Target go-live
	[date]

	Budget range (optional to share)
	[range]



3. Response instructions
Answer every question in the space provided. Use "Meets", "Partly meets", "Roadmap" or "Does not meet" as the first word of each answer, then explain.
Where you say a feature exists, say how many customers use it in production today.
Attach evidence where asked: conformance reports, certifications, performance results and reference contacts.
Do not combine answers. If a feature costs extra, say so in the pricing schedule and in the answer.
Responses that do not follow this format may be scored down.
4. How we will evaluate
Each answer is scored from 0 to 5 by every member of the evaluation panel. Section scores are weighted as follows. We will invite shortlisted vendors to a scripted demonstration and to provide references.
	Section
	Topic
	Weight (0 to 10)

	A
	Content management and design control
	8

	B
	Governance, workflow and brand control
	7

	C
	Performance and accessibility
	8

	D
	Search, SEO and AI visibility
	8

	E
	Integrations and data
	8

	F
	Multilingual and global
	5

	G
	Security, privacy and compliance
	7

	H
	Implementation and migration
	5

	I
	Support, success and roadmap
	5

	J
	Commercials, pricing and exit
	5



Scoring scale: 0 no answer or does not meet. 1 weak. 2 partly meets with significant gaps. 3 meets the basic need. 4 meets well. 5 fully meets with evidence and clear strengths.
Section A: Content management and design control
Can your team run the careers website without raising tickets?
	#
	Question
	Your response (start with Meets / Partly meets / Roadmap / Does not meet)
	What good looks like (for evaluators)

	A1
	Which parts of the careers website can our own team edit without a developer, and which need one? Show the full list.
	
	Everything content related: pages, navigation, job page presentation, forms copy, languages, favicons and standard graphics. The "needs a developer" list is short and specific.

	A2
	Build a new landing page from blocks, live, using our brand assets. How long did it take?
	
	Under 30 minutes, by a talent marketer, with no help from your engineers.

	A3
	How do templates and the design system keep regional teams on brand?
	
	Locked brand tokens (colour, type, spacing) with flexible content blocks, so editors cannot break the design.

	A4
	Can we preview exactly what each device will show before we publish?
	
	Accurate mobile, tablet and desktop previews, with a shareable link for approvers.

	A5
	How are images handled: formats, compression and different crops for different devices?
	
	Automatic modern formats and sizes per device, with no manual exports by editors.

	A6
	After go-live, how long does a typical content change take to reach the live site?
	
	Minutes. Anything that needs a release cycle is a warning sign.

	A7
	How do you support employee stories, video and rich media without hurting speed?
	
	Lazy loading, streamed video and a published performance budget.

	A8
	What limits exist on pages, blocks, custom code and third-party scripts?
	
	Clear limits, reviewed tags only, and a documented process for adding scripts safely.



Section B: Governance, workflow and brand control
Can you let many people edit and still stay in control?
	#
	Question
	Your response (start with Meets / Partly meets / Roadmap / Does not meet)
	What good looks like (for evaluators)

	B1
	Describe roles and permissions. Can a regional editor be limited to their market and languages?
	
	Granular roles by market, language, section and action (edit, approve, publish).

	B2
	Is there an approval workflow, and can approvers see a change before it goes live?
	
	Configurable approval steps with visible previews and notifications.

	B3
	Is there a full audit log of who changed what and when, and can we roll back?
	
	Complete audit trail with one-click rollback to any earlier version.

	B4
	How do you run multiple brands or business units from one platform without sharing a template?
	
	Separate brand themes, shared governance, and one reporting view across all of them.

	B5
	How do you handle scheduling, expiry and campaign launches?
	
	Schedule publish and unpublish dates, with recurring content blocks for seasonal campaigns.

	B6
	How do legal and compliance teams sign off sensitive pages such as equal opportunity and accessibility statements?
	
	A named approver role, locked wording, and a log of every change.

	B7
	How do SSO and user lifecycle work when editors join and leave?
	
	SAML or OIDC single sign-on, automatic deprovisioning and no shared logins.

	B8
	What training do you provide and how long until a new editor is independent?
	
	A short structured onboarding, usually days not weeks, with documentation and recordings.



Section C: Performance and accessibility
Will candidates on a mid-range phone get a fast, usable page?
	#
	Question
	Your response (start with Meets / Partly meets / Roadmap / Does not meet)
	What good looks like (for evaluators)

	C1
	What are the Lighthouse performance scores (mobile and desktop) for live customer careers websites, and how can we verify them ourselves?
	
	Named, public, independently checkable results across many sites, not a single hand-picked demo.

	C2
	What is your performance budget, and what happens when a customer adds heavy content?
	
	A published budget, automatic safeguards and alerts when a page drifts beyond it.

	C3
	What is the typical mobile Largest Contentful Paint and Interaction to Next Paint for customers?
	
	Field data (not only lab data) showing Core Web Vitals in the "good" range for most pages.

	C4
	Does the platform support WCAG 2.1 AA or higher? Provide your latest accessibility conformance report and testing method.
	
	A current accessibility conformance report, a stated testing method and a remediation process.

	C5
	How is accessibility kept intact as editors add content (alt text prompts, contrast checks, heading order)?
	
	Guard rails inside the editor, so the content cannot easily break accessibility.

	C6
	How is the apply flow tested with screen readers and keyboard only?
	
	Regular manual testing with assistive technology, with results shared.

	C7
	How do cookie consent and third-party tags avoid slowing the page?
	
	Consent and tags load after the page is usable, with their effect measured.

	C8
	How do you monitor performance and accessibility over time and report regressions?
	
	Scheduled scans, a dashboard and alerts that go to your team.



Section D: Search, SEO and AI visibility
Will your jobs be found by Google, by AI assistants and by candidates?
	#
	Question
	Your response (start with Meets / Partly meets / Roadmap / Does not meet)
	What good looks like (for evaluators)

	D1
	How is JobPosting structured data output, and how are validThrough dates and expired jobs handled?
	
	Complete JobPosting markup on every job, correct expiry handling and no stale jobs left live.

	D2
	Can we control metadata, canonical tags, hreflang, redirects and sitemaps per page and per language?
	
	Full editor control without developer help, with sensible defaults.

	D3
	How are job pages rendered so search engines and AI crawlers read them fully?
	
	Server-rendered or pre-rendered HTML that contains the job content on first load.

	D4
	How are job URLs structured, and what happens to the URL when a job closes?
	
	Stable, readable URLs and a sensible redirect or closed-job experience.

	D5
	How do jobs reach Google for Jobs and other aggregators: sitemaps, Indexing API or both?
	
	A documented method, with monitoring in Search Console and a clear process for fixes.

	D6
	What controls exist for robots.txt, llms.txt and AI crawler access?
	
	Editor-level control, with a recommended policy and a log of changes.

	D7
	What SEO reporting is included: indexation, impressions and jobs shown in Google for Jobs?
	
	Reporting you can see yourself, not a monthly PDF you wait for.

	D8
	Show an example of organic traffic after a migration and how rankings were protected at cutover.
	
	A redirect map, pre and post-launch monitoring and a rollback plan.



Section E: Integrations and data
Does the careers website work with the rest of your stack?
	#
	Question
	Your response (start with Meets / Partly meets / Roadmap / Does not meet)
	What good looks like (for evaluators)

	E1
	List the ATS integrations live in production today and how each connects (API, feed, webhook).
	
	A named list with connection method, and the number of live customers for each.

	E2
	How quickly do new jobs, edits and closures appear on the careers website after a change in the ATS?
	
	Minutes, with failures alerted. Overnight batch updates are a warning sign.

	E3
	How does the apply flow work: redirect, embedded or native? What happens to source tracking?
	
	A clear route with source and campaign data passed to the ATS intact.

	E4
	Which CRM, marketing automation and talent community systems integrate, and how?
	
	Native or documented integrations, with data flowing both ways where it matters.

	E5
	How is source and campaign data passed into the ATS and analytics?
	
	Standard UTM handling plus first-party analytics you can export.

	E6
	What data do we own and can export: content, analytics and candidate interaction data? In which formats?
	
	You own all of it, exportable on request in open formats without fees.

	E7
	What APIs and webhooks do you expose, with what rate limits and documentation?
	
	Public documentation, sandbox access and sensible limits.

	E8
	How are integration failures handled: monitoring, alerts and fallback behaviour?
	
	Automatic monitoring, alerts to a named contact and a graceful fallback.



Section F: Multilingual and global
Can one platform serve every market without chaos?
	#
	Question
	Your response (start with Meets / Partly meets / Roadmap / Does not meet)
	What good looks like (for evaluators)

	F1
	How many languages can one careers website run, and how is each managed (content, URLs, metadata)?
	
	Dozens of languages in one editor, each with its own URLs, metadata and approval.

	F2
	Who translates: can editors manage translations in the platform or only via an external process?
	
	Editors manage translated content directly, with optional integration to translation tools.

	F3
	How are right-to-left languages and local character sets handled?
	
	Tested layouts for right-to-left languages and no broken characters.

	F4
	Can regions have local content, jobs and legal text while sharing one global design?
	
	Yes, with local editors limited to their own market.

	F5
	How are language fallbacks handled when a translation is missing?
	
	A defined, visible fallback rule, not a blank page or the wrong language.

	F6
	How are country-specific cookie, privacy and equal opportunity requirements supported?
	
	Per-market consent and legal text, managed by the local team.

	F7
	How is hreflang configured and tested?
	
	Automatic, correct hreflang across all language versions, with checks before launch.

	F8
	How are forms, dates, salary formats and currencies localised?
	
	Locale-aware formatting by default.



Section G: Security, privacy and compliance
Will your security and legal teams approve it first time?
	#
	Question
	Your response (start with Meets / Partly meets / Roadmap / Does not meet)
	What good looks like (for evaluators)

	G1
	Which security certifications do you hold (for example ISO 27001 or SOC 2 Type II)? Share reports under NDA.
	
	Current certifications with recent audit reports available on request.

	G2
	Where is data hosted, can we choose the region, and which sub-processors are used?
	
	Regional hosting options and a published, current sub-processor list.

	G3
	How is personal data from candidate interactions stored, minimised and deleted? What are the controller and processor roles?
	
	A clear data processing agreement, data minimisation and defined retention.

	G4
	Describe security testing, how often it is done and the vulnerability disclosure process.
	
	Regular testing at a stated frequency and a clear disclosure route.

	G5
	What is your uptime commitment, the last 12 months of actual uptime and your incident communication process?
	
	A written uptime commitment, a public status page and honest incident reports.

	G6
	Describe backups and disaster recovery objectives (RPO and RTO) and how often they are tested.
	
	Stated objectives, regular tested restores and documented results.

	G7
	How are SSO (SAML or OIDC) and multi-factor authentication supported for editors?
	
	Both supported as standard, not a premium add-on.

	G8
	How do you support our own security, privacy and accessibility reviews?
	
	A dedicated route for questionnaires with named responders and turnaround times.



Section H: Implementation and migration
Will go-live be calm, on time and good for search?
	#
	Question
	Your response (start with Meets / Partly meets / Roadmap / Does not meet)
	What good looks like (for evaluators)

	H1
	Provide a realistic project plan from contract to go-live. What drives the timeline?
	
	Weeks, not quarters, with the dependencies on your side stated plainly.

	H2
	Which people from your team are assigned, and what do you need from ours (roles and hours per week)?
	
	Named roles on both sides and a realistic time commitment.

	H3
	How are content, URLs and redirects migrated, and how are existing search rankings protected?
	
	A redirect map, pre-launch crawl comparison and post-launch monitoring.

	H4
	What does the content audit and information architecture phase include?
	
	A structured review of current pages, journeys and gaps before any design starts.

	H5
	Do we get a bespoke design, a template or a design system?
	
	Clarity on what is bespoke, what is reusable and who owns it.

	H6
	How do you test before launch (performance, accessibility, SEO, integrations, devices)?
	
	A written test plan with evidence you can review.

	H7
	What does go-live look like, and what is the rollback plan?
	
	A tested cutover plan with a clear rollback and a hypercare period.

	H8
	What training and handover do you provide, and what do customers manage themselves afterwards?
	
	Editors trained before launch and independent from day one.



Section I: Support, success and roadmap
What is it like to work with them after the contract is signed?
	#
	Question
	Your response (start with Meets / Partly meets / Roadmap / Does not meet)
	What good looks like (for evaluators)

	I1
	What are the support channels and hours, and what are your response targets for each priority and how do you report performance against them?
	
	Stated hours, published targets for each priority and a clear way to see how they are met.

	I2
	What is the escalation path, and who is our named contact?
	
	A named contact and a documented path for urgent issues.

	I3
	How do customers raise support requests, and which tasks can customers do themselves without a ticket?
	
	One clear route for requests and a plain list of what customers handle themselves in the editor.

	I4
	What does customer success include beyond support: reviews, optimisation and benchmarking?
	
	Regular reviews with benchmark data and clear recommendations.

	I5
	How are product updates released, and do they ever need customer work?
	
	Continuous updates with no customer effort and clear release notes.

	I6
	Show the roadmap for the next 12 months and explain how customers influence it.
	
	A real roadmap, a customer advisory route and examples of customer-led features.

	I7
	How do you measure and report customer satisfaction?
	
	Published measures and willingness to share them.

	I8
	Provide three references of similar size, region and ATS, and tell us what we can ask them.
	
	Open references you can speak to without a script.



Section J: Commercials, pricing and exit
Do you know the full three-year cost, and can you leave cleanly?
	#
	Question
	Your response (start with Meets / Partly meets / Roadmap / Does not meet)
	What good looks like (for evaluators)

	J1
	Provide a full price breakdown: licence, implementation, languages, sites, integrations, support and hosting.
	
	An itemised quote with every line explained and no "to be confirmed" lines.

	J2
	What triggers extra fees (traffic, pages, languages, editors, jobs or integrations)?
	
	A short, clear list, ideally with no usage-based surprises.

	J3
	What are the contract term, renewal mechanism and price increase cap?
	
	A stated cap on increases and a notice period you can live with.

	J4
	What is included in the price and what is a paid extra? Itemise.
	
	Support, hosting, updates and training included.

	J5
	What is the exit plan: data and content export, redirects and handover help, and any fees?
	
	A written exit plan with no fee for exporting your own content.

	J6
	Who owns the design, content, URLs and domain? Confirm in writing.
	
	You own all of it, and the contract says so.

	J7
	What service credits or penalties apply if service levels are missed?
	
	Defined service credits tied to the uptime and response commitments.

	J8
	What do you need from us to hold your quote for 90 days, and what is offered for multi-year terms?
	
	A quote validity period that covers your procurement timeline.



5. Pricing schedule
Complete every line. Write "included" where a cost is covered by another line. Show prices in [currency], excluding tax, for a three-year term.
	Cost item
	Year 1
	Year 2
	Year 3
	Notes and assumptions

	Platform licence
	
	
	
	

	Implementation and design
	
	
	
	

	Additional languages or regions
	
	
	
	

	Additional brands or sites
	
	
	
	

	ATS and CRM integrations
	
	
	
	

	Support and customer success
	
	
	
	

	Hosting and security
	
	
	
	

	Training
	
	
	
	

	Optional modules
	
	
	
	

	Exit and data export
	
	
	
	

	Total
	
	
	
	



6. Declaration
We confirm the information in this response is accurate and that the prices are valid for [90] days from the response date. Name: ____________  Role: ____________  Date: ____________
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